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Primary Demo: A25-49
Secondary Demo: M18-49
Tertiary Demo: F18-34 Planned Actual
Vendor Net % of Vendor Net % of
Cost Media Budget Cost Media Budget Difference
Planned Vs Actual
TELEVISION
Network $1,111,791 $1,231,491 $119,700
National Cable $5,898,056 $5,145,695 -$752,361
National Hispanic $387,909 $433,939 $46,030
NATIONAL TELEVISION SUB TOTALS: $6,811,125 -$586,630
RADIO
AM/PM DRIVE $177,404 $177,404 S0
SiriusXM $331,670 $219,025 -$112,645
ESPN Radio $162,605 $162,605 $0
RADIO SUB TOTALS: $671,679 4% $559,034 -$112,645
DIGITAL MEDIA
Search $200,000 $248,500 $48,500
Social $1,565,000 $1,565,000 S0
Video $4,110,000 $3,067,100 -$1,042,900
Mobile $225,000 $1,301,500 $1,076,500
Ticketing $295,000 $265,000 -$30,000
Lifestyle $1,199,314 $1,910,930 $711,616
Ad Serving $35,000 $58,347 $23,347
$15,786,536 387,788
1,252.00
Budget $15,700,000 Budget $15,700,000 $ 86,535.56
Short $1,252 Over $86,536
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Planned
Primary Demo: A25-49
Secondary Demo: M18-49
Tertiary Demo: F18-34 Pre-Awareness
A25-49 M18-49 F18-34
NATIONAL TELEVISION
NETWORK 26.0 27.8 14.0
NATIONAL CABLE 321.6 368.8 234.8
NATIONAL HISPANIC 15.5 14.1 9.3

NATIONALTELEVISION SUB TOTALS: 363.0 410.8 258.1

Actual
Primary Demo: A25-49
Secondary Demo: M18-49
Tertiary Demo: F18-34 Pre-Awareness
A25-49 M18-49 F18-34
NATIONAL TELEVISION
NETWORK 313 313 16.7
NATIONAL CABLE 286.0 311.0 189.0
NATIONAL HISPANIC 15.8 15.4 9.3

NATIONALTELEVISION SUB TOTALS: EEEN 357.7 215.0
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Network Details

3 ed a
DATE DAY TIME(ET) NETWORK PROGRAM TOTAL#OF UNITS  Vendor NE A25-49 M18-49 Fi8-34 DATE DAY  TIME(ET) NETWORK PROGRAM AL #OF UNITS Vendor NET [ A25.49 M18-49 F18.34
A5s  :30s TOT  COST | RIG MP(000] RTG IMP(000] RIG IMP (000 Ass  30s  TOT cost RIG  IMP(000) | RIG  IMP(000)| RIG  IMP(000
BROADCAST: SPORTS. BROADCAST: SPORTS.
Week of 1723 Weok of 1723
126 | Thu 8D TNT_[Tipoff 1 1 02 | 217 | 02 | 149 | o1 46 125 | wmon | sp1030p | TNT [riport 1 1 02 217 02 149 01 6
126 | Thu | 8p-1030p | TNT _|NBA Early Prime Game 1 1 07 | 7a2 | 11 | 703 | o4 | 13 1123 Thu | 8p1030p | TNT |NBAEary Prime Game 1 1 2 742 11 703 04 139
126 | Thu | 1030p-1a | TNT |NBA Late Prime Game 1 1 07 | 7a2 | 11 | 703 | o4 | 13 1123 Thu | 1030p1a | TNT |NBALate Prime Game 1 1 07 742 x| 703 04 139
126 | Thu 8D TNT_[Tipoff 1 1 02 | 217 | 02 | 149 | o1 46 1126 Thu T8D TNT [ Tipoff/ inside NBA 2 2 04 434 04 208 02 92
126 | Thu | 8p-1030p | TNT |NBA Early Prime Game 1 1 07 | 7a2 | 11 | 705 | o4 | 13 1126 Thu | 8p1030p | TNT |NBAEay Prime Game 1 1 2 742 K] 703 04 139
126 | Thu | 1030p-1a | TNT |NBA Late Prime Game 1 1 07 | 7a2 | 11 | 708 | o4 | 13 1126 Thu | 1030p1a | TNT |NBALate Prime Game 1 1 07 742 11 703 04 139
1128 Sat_| 8:30p-11p | ABC |NBAPrime Game 1 1 12 1.227 15 960 07 241
WeekToTAL] 0 | 6 | 6 | 34 |32 | ao [3110] 190 | s 129 Sun | 8:30p11p | ABC |NBAPrime Game w/ 2 repeats 3 3 12 1227 15 960 %2 241
WEEKTOTAL| 0 10| 110 - 6.1 60730 81| 51790 33| 11760
Week of 2113 Weok of 1/30
2/13_| Mon | 8p10:30p | TNT_|NBA Prime Game 1 1 02 | 217 | o2 | 149 | o1 6 1730 ]| Mon | 8p-1030p | TNT |NBAPrime Game wi repeat 2 2 05 457 06 a1 03 ]
2115 | Wed | 8p10:30p | ESPN_|NBA Early Prime Game 1 1 07 | 742 | 11 | 703 | 04 | 138 21 Wed | 80.10:30p | ESPN_|NBA Wednesday 1 1 07 742 i1 703 04 130
2/15_| Wed | 10:30p1a | ESPN_|NBA Late Prime Game 1 1 07 | 7a2 | 11 | 703 | o4 | 13 272 Thu | 8p1030p | TNT |NBAPrime Game wi repeat 2 2 05 457 06 a1 03 94
2016 | Thu TBD TNT [Tipoff 1 1 02 | 217 | 02 | 1as | o4 26 25 Fri 10:30p-1a_| ESPN_|NBA Friday 1 1 0.7 742 [ 703 0.4 130
216 | Thu | 8p10:30p | TNT |NBA Early Prime Game 1 1 05 | a5z | o6 | a1t | o3 | o4 2/a Fri 10:30p1a_| ABC _|ABC Overnight Game 1 1
2/16 | Thu | 10:30p1a | TNT |NBA Late Prime Game 1 1 05 | a5z | o6 | a1 | o3 | os WEEKTOTAL| 0 70 7.0 - 24 23980 35| 22280 i3] 4660
2117 | Fi | 8p10:30p | ESPN_|NBA Eary Prime Game 1 1 07 | 7a2 | 11 | 708 | o4 | 130 Week of 216
2117 Fri_| 10:30p1a | ESPN |NBA Late Prime Game 1 1 07 742 11 703 0.4 139 28 | Wed | late | ESPN |NBAWednesday 1 1
2/18 sat | 8:30p-11p | ABC |NBA Prime Game 1 1 12 | 1227 | 15 960 0.7 241 211 | sat | late | ABC |ABC Overnight Game 3 3
2/12 | sun | tae | asc [aBCOvernight Game 1 1
[ WEEKTOTAL:| 0 | o | o 56 | 5543 | 7.7 | 4892 | 34 | 1,077 WEEK TOTAL: 4 1 5 0 ) 0 0 0 0 0
Weok of 2/13
Week of 220 2013 | Mon | 8p1030p | TNT |NBAPrime Game wi repeat 2 2 05 457 06 a1 03 7]
221 | Tue 8D TNT_[Tipoff 1 1 02 | 217 | 02 | 149 | o1 46 2113 | Won | 1030p1a | TNT |NBALate Prime Game 1 1 05 457 06 a1 03 o4
221_| Tue | 8p10:30p | TNT _|NBA Eary Prime Game 1 1 05 | a5z | 06 | a1t | o3 | o4 2115 | wed | 8p10:30p | ESPN_|NBAWednesday 2 2 07 742 11 703 04 139
221 | Tue | 10:30p1a | TNT |NBA Late Prime Game 1 1 05 | a5z | o6 | a1t | o3 | os 2/16 Thu | 8p1030p | TNT |NBAEary Prime Game 2 2 05 457 06 411 03 )
222 | Wed | 8p10:30p | ESPN_|NBA Eary Prime Game T 1 07 | 7a2 | 11 | 708 | o4 | 130 2/16 Thu | 8p1030p | TNT Tipoff 1 1 02 217 02 149 01 46
2122 | Wed | 10:30p-1a | ESPN_|NBA Late Prime Game T 1 07 | 7a2 | 11 | 703 | o4 | 13 217 _|Fni 7p-10:30p_|ES NBAAN Star Event +(2) repeats. 2 2 09 1.027 08 920 05 285
223 | Thu 8D TNT_[Tipoff T 1 02 | 217 | 02 | 149 | o1 46 WEEKTOTAL:| 7 30| 100 - 32 3,357.0 41| 30050 19| 7520
225 | Thu | 8p10:30p | TNT _|NBA Eary Prime Game 1 1 05 | a5z | o6 | a1t | o3 | os Week of 2/20
2123 Thu | 10:30p1a | TNT |NBA Late Prime Game 1 1 05 457 0.6 411 03 94 223 | 7hu T T80 | TNT [insideNBA 1 1 02 217 02 149 0.1 46
223 | Tue | 8p-10:30p | TNT |NBAEarly Prime Game wi repeat 2 2 05 457 0.6 411 03 94
I weektoral] 5 [ 3 [ 5 | 35 | amas | 55 [soas | 22 | Tas 223 | Tue | t030p1a | TNT lN_EA Late Prime Game T T o5 57 06 an 03 01
WEEKTOTAL:| 4 B 40 - K] 11310 15 971.0 07 230
[ SPORTSTOTAL] 5 | 18 | 23 | $727.460 | 128 [ 12601] 17.8 | 11,350 7.4 | 2.471
[ SPORTS TOTAL] 15 220 | 370 |  84ar.160.0 129 | 12,9500 172 | 11,383.0 7.2 ] 2,628.0
[ BROADCAST: LATE NIGHT ] BROADCAST: LATE NIGHT TOTAL # OF Ui Vendor NET | A25-49
ToT cost BIG  IMP (000 IMP (000
Week of 1/30 ] Week of 130
2/20 | Mon [11:35p-12:352] ABC _|Jimmy Kimmel Live | 1 1 06 591 04 266 03 17 2120 Mon | 11:35p-12:352] ABC | Jimmy Kimmel Live 2 2 12 1,182 08 532 06 234
2/20_| Mon |11:35p-12:352_CBS _|The Late Show With Stephen Colbert 1 1 07 | 718 | 06 | 30 | os | 117 2/20 | Mon_|11:35p-12:35a] _CBS _|The Late Show With Stephen Colbert 2 2 T4 1,436 12 780 06 234
220 | Mon | 12:35a.1:35a CBS |The Late Late Show with James Corden| 1 1 04 | aoa | 03 | 207 | o2 | 8 220 | Won | 1235a1:35a| CBS |TheLate Late Show with James Corden| 2 2 08 808 06 41s 04 136
220 | Mon |11:35p-12:352_NBC_|The Tonight Show with Jimmy Fallon 1 1 10 [ 103 | o8 | as | 06 | 21 220 | Won_|11:35p-12:35a] NBC_|The Tonight Show with Jimmy Fallon 2 2 20 2,066 16 964 12 422
220 | Mon | 12.35a-1:35a] NBC [Late Night with Seth Meyers 1 1 05 | 520 | o4 | 245 | 02 | 77 2/20 | Won | 1235a1:35a] NBC |Late Nightwith Seth Meyers 2 2 05 529 04 245 02 77
2/21_| Tue |11:35p-12:352_ABC__|Jimmy Kimmel Live T 1 06 | 591 | o4 | 266 | o8 | 117 2721 Tue |11:35p-12:35a] _ABC__|Jimmy Kimmel Live T 1 06 591 04 266 03 17
221 | Tue |11:35p-12:352 CBS |The Late Show With Stephen| 1 1 07 | 718 | 06 | 300 | o8 | 117 2721 Tue |11:35p-12:35a| CBS |The Late Show With Stephen Colbert 1 1 07 718 06 390 03 17
221 | Tue |12.35a1:35a] CBS [The Late Late Show with Jam| 1 1 04 | a0a | 03 | 207 | o2 | 8 2/21 Tue | 1235a1:35a] CBS |Thelate Late Show with James Corden| 1 1 04 404 03 207 02 68
2/21_| Tue |11:35p-12:352_NBC_|The Tonight Show with Jimmy 1 1 10 | 1033 | 08 | as2 | 06 | 2 2721 Tue |11:35p-12:35a] _NBC | The Tonight Show with Jimmy Fallon T 1 10 1,033 08 482 06 211
221 | Tue |1235a1:35a] NBC [Late Night with Seth Meyers T 1 05 | 520 | o4 | 245 | 02 | 77 2721 Tue |1235a1:35a| NBC |Late Nightwith Seth Meyers T 1 05 529 04 245 02 77
222 | Wed |11:35p-12:352_ABC _|Jimmy Kimmel Live 1 1 06 | so1 | oa | 26 | 08 | 117 2/22_| Wed |11:35p-12:35a] ABC |Jimmy Kimmel Live 2 2 12 1182 08 532 06 234
222 | Wed [11:35p-12:352_CBS _|The Late Show With Stephen Colbert 1 1 07 | 718 | 06 | 300 | o8 | 117 2122 | Wed |11:35p-12:35a] CBS |The Late Show With Stephen Colbert 2 2 14 1.436 12 780 06 234
2/22_| Wed | 12:35a-1:35a| _CBS _|The Late Late Show with James Corden | 1 1 04 | a0a | 03 | 207 | o2 | 68 2122 | Wed | 1235a1:35a| CBS |The Late Late Show with James Corden| 2 2 08 808 06 414 04 136
222 | Wed |11:35p-12:352_NBC_|The Tonight Show with Jimmy Falion 1 1 10 | 1053 | 08 | am | 06 | 2n 2122 | Wed |11:35p-12:35a] NBC |The Tonight Show with Jimmy Fallon 2 2 20 2,066 16 964 12 a2
222 | Wed | 12.35a-1:35a] NBC [Late Night with Seth Meyers 1 1 05 | 520 | o4 | 245 | 02 | 77 2122 | Wed | 1235a1:35a] NBC |Lale Nightwith Seth Meyers 2 2 05 529 04 245 02 77
223 | Thu |11:35p-12:352_ABC [Jimmy Kimmel Live T 1 06 | 501 | o4 | 26 | 08 | 117 2/23 Thu_|11:35p-12:35a] _ABC | Jimmy Kimmel Live 1 1 06 591 04 266 03 17
2/23 | Thu |11:35p-12:352] _CBS |The Late Show With Stephen| 1 1 07 | 718 | 06 | 30 | os | 117 2/23 Thu_|11:35p-12:35a] CBS | The Late Show With Stephen Colbert T 1 07 718 06 390 03 17
225 | Thu | 12.35a1:35a] CBS [The Late Late Showwith Jam| 1 1 04 | aoa | 03 | 207 | o2 | o8 2/23 Thu | 1235a1:35a| CBS |TheLate Late Show with James Corden| 1 1 04 404 03 207 02 68
2/23 | Thu |11:35p-12:352] _NBC_|The Tonight Show with Jimmy 1 1 10 [ 103 | 08 | as | 06 | 211 2/23 Thu_|11:35p-12:35a] _NBC | The Tonight Show with Jimmy Fallon T 1 10 1,033 08 482 06 211
2/23_| Thu | 12.35a-1:35a] NBC _[Late Night with Seth Meyers T 1 05 | 520 | 04 | 245 | 02 | 77 2/23 Thu_| 12.35a-1:35a| _NBC _|Lale Night with Seth Meyers T 1 05 529 04 245 02 77
[ WEEKTOTAL:] 10 [ 10 | 20 | 132 | 13,100 100 | 6,360 | 6.8 | 2,360 [ WEEKTOTAL:| 30 | [ 30 | 18.5 18592.0 142 9050.0 9.5 3386.0
[ ATENIGRT TOTAL] 10| 10 | 20 | sse4asi | 132 [13,100] 100 | 6.0 | 65 | 2360 [ LATENIGRT TOTAL] 50| [ 30 | sseamsr | 1o5 | tasoze | 14z | sose0 | o5 | 3s60
BROADCASTTOTAL] 15 | 28 | 43 [s1,111,791| 26.0 [25791] 27.8 [ 17,710| 140 | 4831 [ BROADCASTTOTAL] 45 | 22 | 67 | 1231491 313 31,5510 313 | 20433.0 167 | 6,0140 |




COLLIDE
February 24, 2017
Planning Details

IM GLOBAL

Jrebruary
Week 4 Week 3 Week 2 Week 1
[sa[sulm[tu|wiol F[sa|sufm[Tu[w][th[F]sa[su] Mm[Tu[w[Th | F[]sa|[sulm[Tu|]w]Th
| V2 Y Y BV 273 | 2 |25 [ o [ o [ [ are oo o [ana] ans T ana [ ans [ame [ ana [ 21s [ 2o [ a0 [ a1 [ 222 223 lized TRPs & Impressions
Tracking Begins M18-49 F18-34
T 100% :30s T T 40% :305 / 60% :155. T 100% :15s IRPs MP IRPs. IvMp IRPs VP
15 Unit Vendor Net
Network storical Costs _based on 15 uni
[Adult Swim ) 6 2 7,200, 679,680, 3171 31482 2099 | 26,100 | 3557 12,00
BET 6|11 6 1 o1 2,050, 186,550. 73; 7,268 549 | 64% |7.93] 2740
BRAVO a 5 7 109 2,750, 211,550, 347 13371 754 | 4801 | 745 | 2573
Comedy 6 7 9 95 2,200 294,500 755 17,645 2715 19 1135 | 4,356
|EW Network 3 262,000, 4 1,84 860 683 | 1465 879
Discovery 3 G ) 101 ,100. 311,860, 5 16,631 2613 | 16,642 | 1072 | 3,705
£l 3 6 | 6 7 145 ,200. 464,000, 09 10,022 621 | 3950 | 935 | 323
ESPN 2 2 3 1|1 3 88 ,200. 597,200. 68 52,891 6422 | 47,868 | 14.96 | 5,170
ESPN2 3 82 ,100. 90,20000 | 7.08 7,030 885 | 7000 | 236 816
ESPNews 7 10 |10 | 10 0 72 245. 17,640.00 Not Rated Not Rated Not Rated
Fs1 2 3 1 1 5| 3 101 12 aa 1,050, 4578000 | 364 3614 144 | 4280 | 168 581
X 2 1| 1] 22 2| 6 T 2,700. 23,8000 | 2.40 2,883 240 | 1,529 | 1.70 588
XX 1 700. 1,400.00
History 2 2 2 |3 4 | a2 1] 2|2 a]|2]s3 20 | 17 2,500. 145,500.00 ,513 0 2,223 28 | 1,133
V2 7 7 4 | 5| ala 2 400, 30,800.00 527 4 621 56 | 1232
EATV 2 [ 2|2 3 T 25 7 132 800. ,600. ,023 ,969 03 356
[Spike 2 700, ,140. ,440 0 414 50 900
B a4 100 275, ,500. ,063 53 708 77 340
[TBS 12 93 ,075. ,975. 46 26,288 12 | 15362 | 1407 | 4,863
[TNT 1: %0 ,480. 313,200, 42 17,29 .08 | 10241 | 871 ,010
[TRUTV 2|2 5 122 ,320. 161,040 00 ,920 | 1000 | 6,369 | 10.00 ,456
USA 1 a 2| a 60 ,150. 205,100 50 13,404 00 | 7,643 |1150| 307
USA WWE 6 | 6 18 14,000.00 252,000. 40 20,255 60 | 8025 | 7.08 447
VAL 3 2 ) 2 | 5 | 2|3 1 2 | 1 8 | 21 | 60 1,620.00 97,0000 | 5.07 034 390 ,483 | 8.19 830
[TOTAL CABLE 7779 74 | 54 68 | 71 | 69 | 66 | 64 | 72 | 60 | 58 | 77 | 101] 11a| 80 740 | 543 | 1826 5,149,695.00 | _ 286 284,354 311_| 237,434 | 189 | 64475
1283
Salsu Mo WL F | [Su[M]u] W] M| FJsa]su] M ] tu] W]JTh]F s ]su]]M]iu]w]m Sa]su} 15 Unit Vendor Net Unequivalized TRPs & Impressions
Hispanic 1/28 1720 1/30f /31| 21 el 2/3 | 2/4 | 2/5 | 2/6 | 2/7 | 2/8 | 2/9 |2/10)2/11)2/12] 2/13 | 2/14 | 2/15 | 2/16 | 2/17 | 2/18 | 2/19 | 2/20 | 2/21 | 2/22 | 2/23 | 44 155 305 Historical Costs based on 15 units A25-49 M18-49 F18-34
[ESPN Deportes 6 | 7 | 5 a7 |6 ]8]5 ] 7 55| 0 55 260.00 14300.00 | 047 263 0.47 297 047 T61
Fox Deportes a2 | 2 6 | o 6 355.00 2,130.00 |__0.10 00 0.5 57 0.05 17
Univision Deportes 5 | 5 [ 5|57 |5 6] 8|78 77 61 | 14 | 8 1,100.00 97,9000 |__3.62 3,596 523 | 2,768 | 145 5
Unimas 2 | 2 [ 2 | 2] 2|33 ]|3|a]|3]|a]s3s 27| 6 40 1,580.00 62,884.00 | 3.02 3,893 327 | 2,081 | 2.5 750
Unvision 2 | 2| 2| 3] 2]3]a 5| 3 21 12,225.00 256,725.00 | 773 7,672 528 | 3361 | 509 | 5759
[TOTAL HISPANIC 7 | 7 | 7 | 13 16 | 15 | 15 | 20 | 20 | 21 | 23 | 23 T6a] 23 | 211 3 433,939.00 | 15.84 15,724 1539 | 8603 | 034 | 3,228
[TOTAL CABLE |77 79[ 78] 7a]54] | | | | | | | | | | | 75 | 78 | 76 | 79 [ 80 | 87 [ 75 | 78 | o7 | 122 | 137 [ 103 ]| | [904] 567 | 2037 | S 5583,634.00 | 337.07 | 334,681 382.95 | 243,899 [244.17] 84,384
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LOCAL RADIO t M G L B A L
Flight: Week of 2/20
D| 2 Yo A 0
Total AM | Total PM |  Total Market Total Paid Premier
Station Format Spots Spots Spots Market Spots  Syndication
WHTZ-FM CHR 9 9
New York WWPR-FM Urban Contemporary 9 9
WQHT-FM Rhythmic CHR 9 9
WBLS-FM Urban AC 9 9 72 30 283
KRRL-FM Rhythmic CHR 9 9
KILH-FM Urban Contemporary 9 9
Los Angeles KIIS-FM CHR 9 9
KDAY-FM Rhythmic AC 9 9
KPWR-FM Rhythmic CHR 9 9 90 211 283
WVAZ-FM Urban AC 9 9
WGCI-FM Urban AC 9 9
Chicago WTMX-FM Hot AC 9 9
WKSC-FM CHR 9 9
WPWX-FM Urban Contemporary 9 9
WBBM-FM CHR 9 9 108 27 283
Dallas-Ft. Worth KHKS-FM CHR 9 9
KKDA-FM Urban Contemporary 9 9
KBFB-FM Rhythmic CHR 9 9 54 27 283
KIOI-FM Hot AC 9 9
KMEL-FM Rhythmic CHR 9 9
San Francisco-Oak-San Jose KBLX-FM Urban AC 9 9
KYLD-FM CHR 9 9
KRBQ-FM Rhythmic AC 9 9 90 30 283
WMMJ-FM Urban AC 9 9
Washington WKYS-FM Urban Contemporary 9 9
WHUR-FM Urban AC 9 9 54 26 283
WHTA-FM Urban Contemporary 9 9
WVEE-FM Urban AC 9 9
Atlanta WAMIJ-FM Urban AC 9 9
WSTR-FM Urban Contemporary 9 9
WALR-FM Urban AC 9 9 90 30 283
KMJQ-FM Urban AC 9 9
Houston KBXX-FM Rhythmic CHR 9 9
KQBT-FM Urban Contemporary 9 9 54 29 283
KMVP-FM Sports 9 9
Phoenix KKFR-FM Rhythmic CHR 9 9
KZZP-FM CHR 9 9 54 0 283
WKQI-FM CHR 9 9
Detroit WMGC-FM Rhythmic CHR 9 9
WMXD-FM Urban AC 9 9
WILB-FM Urban Contemporary 9 9 72 30 283
Total AM Spots 369 Total Planned Spot 738
Total PM Spots 369 Count Plus broadcast to all
Total NET Investment $177,404 syndication markets

Actual Spots Aired
440 2,830
3,270
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it ] M GLYBAL
Flight: Weeks of 2/13 & 2/20 /
db ed A 3
annels/Progra e Daypa eb 20-Feb Total Spots eek 0 eek o New - Non Howard Live Quote
COMEDY els/Prog ale Daypa eb  20-Feb al Spo XM Rate TTL
HOWARD 100/101 COMEDY
Howard 100 LIVE READ Howard Stem 60 [M-w7A-11A 4 4 8lHowARD 100101
Howard 100 - PRERECORD Howard Stem 60 [M-F 12P-12MID 4 4 g|Howard 100 60 |M-F12P-12M 5 2 40 5 800.00 | § 32,000.00
Howard 100 WITHIN LIVE SHOW 60 [M-w7A-11A 4 4 g|Howard stern 101 60 [M-F12PMOP | o 20 40 s 30000 | § 12,000.00
Howard 100 60 [M-F 12P-12MID 2 2 s0|Raw Dog 60 |M-F 6A-12M 30 30 40 $ 400.00 | § 16.000.00
Howard Stern 101 60 |M-F 12PM-9P 25 25 50| ﬁa\rRFAD Ron Bennington 60 |Mm-F 12P-3P. 3 3 6 $ 1,200.00 | § 7,200.00
NBA Radio Brand Spots 60 |M-F6A-12M 40 40 80 $ 365.00 | § 29,200.00
Raw Dog Brand Spots 60 _|M-F 6A-12M 20 20 40|; rams include: Starting Line Up, Off The Dribble. NBA Today. NBA Play by Pla $ -
Raw Dog/Bennington LIVE READ Ron Bennington 60 |M-F 12P-3P 3 3 6|NCAA College B-BALL Play By Play 30 30 45 $ 325.00 [ § 14,625.00
Raw Dog/Bennington PRERECORD Ron Bennington 60 |m-Fea12m 5 5 10|Sirius XM FC Soccer 20 20 40 $ 285.00 | $ 11,400.00
Programs include: The Raw Report, Comedy Cellar Show, Gl Presents, Kelly Carlin Show, Come to Papa w/ Tom Papa College Sports NaﬁoJB,and Spots 60 |M-F 6A-12M 20 230 50 s 325.00 | s 19,500.00
Programs include: The First Team. Full Ride, The Play|M-F_7A-10P $ -
SPORTS [SiriusXM Male 18 to 49 Rotational Spot: ~ :60  [M-F 6A-12M 30 30 60 $ 185.00 | § 11,100.00
MAD DOG SPORTS Brand Spots 60 _|M-F 6A-12M 20 20 40|SiriusXM Male 18 to 49 Bonus Spots 138 No Charge
Stephen A Smith Show - LIVE READ Stephen A. Smith 60_|M-F 1P-3P 3 3 6 | | | $ -
Stephen A Smith Show - PRERECORD Stephen A. Smith 60 |M-F 6A-12P 5 5 10 | | | 310 448 758 $ a
Programs include: Morning Men, Mad Dog Unleashed, Dog Bites All Talents Pending Vetting Approval $  219,025.00
| Program Changes :
:60 |M-F 6A-12M 40 40 80]1. Bleacher Report Radio ended on Sirius XM on 1/1/17
Bleacher Report B/R Aftemoon Drive LIVE READ Ric Bucher/Nic Zoumid :60 |M-F 3P-6P 2 2 4f2. Nicole Zoulimis & Ric Bucher Show is now on MAD DOG SPORTS RADIO M-FRI 7pm
Bleacher Report B/R Afternoon Drive PRERECORDS Ric Bucher/Nic Zoumi :60 |M-F 3P-6P 4 4 8]3. Stephen A. Smith is now on ESPN Radio - no longer voices Live Reads - - Live Reads moved to Barstool Spo
Programs include: B/R Morning Drive, B/R Spotiight, B/R Aftemoon Drive, Content s King
|§PN Brand Spots 60 _|M-F 6A-12M 20 20 40
NBA Radio Brand Spots 60 _|M-F 6A-12M 100 | 100 200
Programs include: Starting Line Up, Off The Dribble, NBA Today, NBA Play by Pla
College Sports Nation Brand Spots 60 |M-F 6A-12M 50 50 100
Programs include: The First Team. Full Ride, The Playbook, College Sports Tcday,lperiect M-F _7A-10P
| I 334 | 334 668
All Talents Pending Vetting Approval Folal Investment (NET) $ 331,670

All Spots Air EST
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Weeks of 2/13 & 2/20
Week of Week of
Programs Ln  Daypart 13-Feb 20-Feb Total Spots
Mike & Mike 30 |M-F 6a-10a 20 20 40
PM Drive 130 |M-F 4p-7p 20 20 40
ESPN Primetime 130 [M-F 7p-10p 20 20 40
ESPN Tonight :30 M-F 10p-12a 20 20 40
ESPN All Night 30 | M-S 1224:59a 20 20 40
Saturday AM Sports 30 |sa 5a-12p 6 6
Sunday AM Sports 30 |sun5a-11a 6 6
SportsCenter AM :30 M-F 5a-5:59a 20 20 40
132 120 252
Total Investment (NET) $162,605

Ran per plan

246 spots plus Mike and Mike bonus content feature
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Tactic & Site %S|S|S|S§Shkk|h5h5|5|gsSSSSSS'S'SSSSSSSS Views NET Tactic & Site SSSSSSS§|ShkkhSh5|5|$SSS|SSSSSSSSS|SSS S|S Views NET
] [ [so [ 7 [ [l F [ skl 7 W] ¥ sl solw] 7 W] | e[| wl ] 55 [ T[] LS|l | 7w ] [l skl T w ] s sl 7w ] s sl T ] F ] s ] s
TR B mNnEE Ok B nnnnEE

Search | T | 266,667 $200,000 Search | | 110,000 $148,500 106,978
‘Yahoo Search/ Display 100,000 $100,000 107,261

‘Search 266,667 $200,000 Search 210,000 248,500
Facebook | | 8,800,000 $440,000 Facebook | | 11,500,000 $575,000 nee2,1m2
Instagram I Pre-Tracking T 6,562,500 $525,000 Instagram | 1,875,000 $230,000 188,196
Tuitter | T | 7,500,000 $600,000 Twitter | T | 9,500,000 $760,000 10,264,194

Socia 22,862,500 $1,565,000 ‘Social 22,875,000 $1,565,000

YouTube | I Proracke || 76,097,685 52,410,000 YouTube | ST | 76,097,685 2,410,000
TrueView Remarketing TrueView Remarketing 2,187,500 1,510,160

YT budget credit against SI/Fox

Hul I Proracke || 3,472,134 $1,000,000 Hulu | T | 15,000,000 $944,500 15,061,588
Programmatic Video 34,498,834 $700,000 Programmatic Video 9,400,000 $126,900 9,493,173

Video 142,068,653 $4,110,000 Video 100,497,685 $3,067,100
pandora — wanm 000 ear w500 s1301500 asemm

Mobile 10,377,273 $225,000 Mobile / Video/Display 40,600,000 1,301,500
esen Imm T 25,658,258 $669,314 EsPN I T 20,000,000 $539,000 20,002,987
tacer epen oo wamas | smam P——— oo oo 392500 sossoams
Vice D 2,890,000 137,500 sports lllustarated /Fox sports 23,000,000 $ 579,430 23,035,045

Sports & Lifestyle 79,000,000 $1,910,930

Sports & Lifestyle 54,777,581 $1,199,314.
Fandango / Flixster 9,400,000 $265,000 9,411,802
Fandango / Flixster 12,286,990 $295,000
Ticketing 12,286,990 $295,000 Ticketing 9,400,000 265,000
Ad Serving $35,000 Ad Serving. $58,347
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Placement Flight Date
PRETRACKING Search_Brand Title Cast Copy 1/26-2/1 CPC 53,333)
GOOGLE SEARCH
'WEEK1to 3 Search_BrandTitle Cast Copy 2/2-2/19 CPC 93,333
OPENING WEEK_Search Brand Title Cast Copy 2/20-2/26 CPC 120,000)
IGOOG.E SEARCH TOTAL 266,667
Flight Date
PRETRACKING_FB Sponsored Posts A25-49 Video/Post 1/26-2/1 CPV 1,600,000)
FACEBOO WEEK1 to 3_FB Sponsored Posts A25-49 Video/Post 2/2-2/19 CPV 2,400,000)
OPENING WEEK_FB Sponsored Posts A25-49 Video/Post 2/20-2/26 CPV 2,800,000)
OPENING WEEK_FB Reach & Frequency_A25-49 Video/Post 2/24-2/25 CPV 2,000,000]
IFAGBOOK TOTAL 8,800,
Site Placement Flight Date Cost Impressions
PRETRACKING Sponsored Posts A25-49 Video 1/262/1 CPV 1,250,000)
WEEK1 to 3_IG Sponsored Posts A25-49 Video 2/2-2/19 CPV. 1,500,000)
OPENING WEEK_IG Sponsored Posts A25-49 Video 2/20-2/26 Ccpv 2,187,500
OPENING WEEK_IG Reach & Frequency A25-49 Video 2/24-2/25 CPV
IIMTAGRAM  TOTAL
Site Placement Size Flight Date Cost Views
PRETRACKING_TW Sponsored Posts A25-49 Video 1/26-2/1 CPV 1,500,000}
TWITTER Video 2/17-2/19 CPV 875,000
WEEK1 to 3 TW Sponsored Posts A25-49 Video 2/2-2/19 CPV 2,125,000)
OPENING WEEK_TW Sponsored Posts A25-49 Video 2/20-2/26 CPV 3,000,000]
[TWITTER TOTAL 7,500,

YOUTUBE

Targeting: A25-54 Broad, M18-44 Broad, F18-34 Broad, A25-54 Romance and A25-54 Action Movie Fans, A25-54 Drama Movie Lovers, A25-54 Thrill Seekers

Flight Date

PRE-TRACKING
TrueView A25-54 General Audience :30s + 300x60 CPV 625,000)
TrueView M18-44 General Audience :30s + 300x60 CPV 625,000)
TrueView F18-34 General Audience :30s + 300x60 12621 CPV 625,000)
TrueView A25-54 Action Movie Fans :30s + 300x60 CPV 500,000)
TrueView A25-54 Romance Drama Movie Lover :30s + 300x60 CPV 375,000]
TrueView A25-54 Thrill Seekers :30s + 300x60 CPV 375,000]
Reserved Forced :30s A25-54 Action Movie Lovers, Romance Drama :30s + 300x60 CPM 4,259,252'
Reach and Frequen A25-54, Action Movie Lovers, Romance Drama, Sports :15s + 300x60 CPM 10,000,000}
Google Preferred Forced :15s: A25-54, 2x Freq, Sports and Entertainment Pop Culture Lineup :30s + 300x60 CPM 4,259,25j
SUBTOTAL|
WEEK1to 3
TrueView Remarketing :05s or :30s CPV 937,500}
TrueView InDisplay targeting Brand/Genre keywords YT URL+ Copy CPV 266,667}
Reserved Forced :30s A25-54 Action Movie Lovers, Romance Drama, Sports :30s + 300x60 2/2-2/19 CPM 6,666,667,
Reserve Forced :15s: A25-54 Action Movie Lovers, Romance Drama, Sports :15s + 300x60 CPM 4,444,444
Google Preferred Forced :15s: A25-54, 2x Freq, Sports and Entertainment Pop Culture Lineup :15s + 300x60 CPM 4,444,444
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SUBTOTAL|
OPENING WEEK
TrueView Remarketing :05s or :30s CPV. 1,250,000
TrueView InDisplay targeting Brand/Genre keywords YT URL+ Copy CPV 333,333
Reserved Forced :30s A25-54 Action Movie Lovers, Romance Drama, Sports :30s + 300x60 2/202/26 CPM 8,037,037
Reserve Forced :15s: A25-54 Action Movie Lovers, Romance Drama, Sports 1155 + 300x60 CPM 8,962,963
Reach and Frequeny Opening Week A25-54 Action Movie Lovers, Romance Drama, Sports :15s + 300x60 CPM 8,000,000}
Google Preferred Forced :15s: A25-54, 2x Freq, Sports and Entertainment Pop Culture Lineup :15s + 300x60 CPM 11,111,111
SUBTOTAL|
YOUTUBE TOTAL 76,097,685
56,282,870
Placement Cost Views
Targeting: Action/Adventure Genre, Drama, Reality & Game Shows Genres (Freq cap at 3-4x throughout fli
PRE-TRACKING
Hulu_Premium Slate_Targeted to A25-49, Drama, Action/Adyv, Reality & Game Shows 1920x1080Video CPM 1,931,496
Hulu_Video Commercial_Targeted to A25-49, Drama, Action/Adyv, Reality & Game Shows 1920x1080Video 12621 CPM 8,692,396
Hulu_Companion Banner_Targeted to A25-49, Drama, Action/Adv, Reality & Game Shows 300x250 CPM 1,738479
Hulu_Companion Banner_Targeted to A25-49, Drama, Action/Adv, Reality & Game Shows 300x60 CPM
SUBTOTAL|
MAIN FLIGHT (WEEK 3 & OPENING)
Hulu_Branded Entertainment Selector Slate_Targeted to A25-49, Drama, Action/Adv, Reality & Game Shows 1920x1080Video CPM 569,767,
Hulu_Branded Entertainment Selector Video_Targeted to A25-49, Drama, Action/Adv, Reality & Game Shows 1920x1080Video 22219 CPM 1,000,000f
Hulu_Branded Entertainment Selector Banner_Targeted to A25-49, Drama, Action/Adv, Reality & Game Shows 300x250 CPM 200,000)
HULU Hulu_Branded Entertainment Selector Banner_Targeted to A25-49, Drama, Action/Adv, Reality & Game Shows 300x60 CPM
MAIN FLIGHT (WEEK 3 & OPENING) SUBTOTAL|
Hulu_Premium Slate_Targeted to A25-49, Drama, Action/Adyv, Reality & Game Shows 1920x1080Video CPM 1,287,664
Hulu_Video Commercial_Targeted to A25-49, Drama, Action/Adyv, Reality & Game Shows 1920x1080Video 22219 CPM 4,011,875
Hulu_Companion Banner_Targeted to A25-49, Drama, Action/Adv, Reality & Game Shows 300x250 CPM 802,375|
Hulu_Companion Banner_Targeted to A25-49, Drama, Action/Adv, Reality & Game Shows 300x60 CPM
SUBTOTAL|
(OPENING DAY _ PREMIERE BLITZ
Hulu_Premium Slate_Targeted to A18+ Premiere Day Blitz 1920x1080Video CPM 1,609,580
Hulu_Video Commercial_Targeted to A18+ Premiere Day Blitz 1920x1080Video 2024 CPM 8,023,750|
Hulu_Companion Banner_Targeted to A18+ Premiere Day Blitz 300x250 cpm 1,604,750
Hulu_Companion Banner_Targeted to A18+ Premiere Day Blitz 300x60 cPm
SUBTOTAL|
HULU TOTAL 31,472,134
[ | I | |
Targeting: A25-49, 40% Desktop and 60% Mobile across Contextual targeting (Men's Lifestyle and Entertainment, Sports, Car Sites) Behavioral Targeting (Custom audi g , sports affinities, i
TV lovers, Car
[ [ I I ]
WEEK 3
Contextual Targeting Desktop & Mobile 1x1 - Video :30s/ :15s 2/2-2/19 CPM 7,792,208
PROGRAIMATICVIDEO o havioralTargeting Desktop & Mobile TXI-Video 1305/ 155 2/2:2/19 P 6,993,007
OPENING WEEK
Contextual Targeting Desktop & Mobile | 1x1 - Video :30s/ :15s [ 220226 | cm | 10,389,610)
Behavioral Targeting Desktop & Mobile | 1x1 - Video :30s/ :15s | 220226 [ cem | 9,324,009
|[PROGRAMMATIC VIDEO TOTAL 34,498,834
| I |
Pandora Mobile Display w/1-Hour Sponsored Listening
Pandora_Mobile Display with SL 1-Hour Uninterrupted Video A25-49 Trigger Banner_ROS_SS 1x1 2/13-2/26 CPE 136,364]
Pandora_Mobile Display with SL 1-Hour Uninterrupted Video A25-49 Video :15-2:30 ROS SS 1x1, Video (:15s- 2:30) 2/13-2/26 AV
Pandora_Mobile Display with SL 1-Hour Uninterrupted Video A25-49 In-Reward Banner ROS_300x250_SS 300x250 2/13-2/26 AV
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Pandora_Mobile Display with SL 1-Hour Uninterrupted Video A25-49 Post Reward Audio_ROS_SS 1x1, (Audio) 2/13-2/26 AV
Pandora_Mobile Display with SL 1-Hour Uninterrupted Video A25-49 Post Reward Tile_ROS_SS 500x500 2/13-2/26 AV
Pandora_Mobile Display with SL 1-Hour Uninterrupted Video A25-49 Post Reward Following Banner ROS _300x250 300x250 2/13-2/26 AV
PANDORA| -
Pandora_Mobile Auto Play Video A25-49:15-2:30 ROS SS Ix1 2/13-2/26 cPm 2,435,065
Pandora_Mobile Auto Play Video A25-49 Companion Banner_ROS_300x250 300x250 2/13-2/26 AV 2,435,065
Pandora_Mobile Auto Play Video F18-34 :15-2:30 ROS S5 Ix1 2/13-2/26 CPM 2,435,065
Pandora_Mobile Auto Play Video F18-34 C ion Banner_ROS_300x250 300x250 2/13-2/26 AV 2,435,065
Pandora_Added Value Mobile Display A25-49_ROS_300x250 300x250 2/13-2/26 AV 500,649
[PANDORATOTAL 10,377,273

_
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Placement Flight Date
PRETRACKING
ESPN LiveStreaming WatchESPN Video All Sports Reach Video 1/26-2/1 CPM 3,125,000|
ESPN Digital - Video - NBA Reach Video 1/26-2/1 CPM 1,562,500
ESPN_NBA_Homepage_PKG Package 1/26 CPM 1,429,000
ESPN_NBA_Homepage 1280x100 1280x100
ESPN_NBA_Homepage 320x50 320x50
ESPN_NBA_Homepage _300x250 300x250
ESPN_NBA_Homepage 970x66 970x66
ESPN_NBA_Homepage 728x90 728x90
ESPN_NBA_Homepage PKG Package 1/27 CPM 1,429,000)
ESPN_NBA_Homepage 1280x100 1280x100
ESPN_NBA Homepage_320x50 320x50
ESPN_NBA_Homepage 300x250 300x250
ESPN_NBA_Homepage 970x66 970x66
ESPN_NBA_Homepage 728x90 728x90
ESPN
WEEK3 & OPENING WEEK
ESPN LiveStreaming WatchESPN Video All Sports Reach Video 2/2-2/19 CPM 3,645,833|
ESPN Digital - Video - NBA Reach Video 2/2-2/19 CPM 2,604,167
ESPN_NBA_Homepage PKG (NBA ALL STAR WEEKEND) - subject to availability Package 2/17-2/19 cpm 4,287,000}
ESPN_NBA_Homepage 1280x100 1280x100
ESPN_NBA_Homepage _320x50 320x50
ESPN_NBA_Homepage 300x250 300x250
ESPN_NBA_Homepage_970x66 970x66
ESPN_NBA_Homepage 728x90 728x90
ESPN_AIl_Sport_Rotational_PKG Targeting A25-49 Action/Thriller Movie Fans Package 2/2-2/19 CPM 7,575,758
ESPN_All_Sport_Rotational _1280x100 1280x100
ESPN_AIl_Sport_Rotational_320x50 320x50
ESPN_All_Sport_Rotational_300x250 300x250
ESPN_AIl_Sport_Rotational_970x66 970x66
ESPN_All_Sport_Rotational 728x90 728x90
[ESPNTOTAL 25,658,258
ite Placement Size Cost Impressions
PRETRACKING
Bleacher Report_Total Home Page Takeover_Package PKG 1/26 FLAT 12,500,000}
BR_Total Home Page Takeover Desktop 1280x100, 11/23 1280x100
BR_Total Home Page Takeover_Desktop 970x250_11/23 970x250
BR_Total Home Page Takeover_Desktop 728x90 11/23 728x90
BR_Total Home Page Takeover Desktop/Mobile 320x50 11/23 320%50
BR_Total Home Page Takeover_Desktop Skin 1600x1400_SS 11/23 1600x1400
BR_Total Home Page Takeover_Mobile Accordion 1280x1000_SS 11/23 1280x1000
BR_Total Home Page Takeover_Mobile First In-Line 300x250 11/23 300x250
BR_Total Home Page Takeover_Mobile Second In-Line 300x250 11/23 300x250
BR_Total Home Page Takeover_Mobile App Load Screen Logo SS 11/23 Ix1
BR_STREAM PAGE TAKEOVER _PACKAGE PKG 1/28 FLAT 5,500,000
BR_Stream Page Takeover_Line Runner Unit_Mobile Accordion Unit_SS 7/29 1280x1000 Weekend Traffic
BR_Stream Page Takeover_In-Line Runner Unit_First 320x50 7/29 320x50
BR_Stream Page Takeover_In-Line Runner Unit_Second 320x50_7/29 300x250
BLEACHER REPORT | MAIN FLIGHT
e Package
NBA_Regular Season ROS Pre-Roll Video_:30Video_SS :30 Video 2/13-2/26 CPM 2,741,228
NBA_Regular Season ROS Pre-Roll Video 300x250 Sync (where applicable) 300x250 2/13-2/26 CPM —I
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NBA_Regular Season ROS Pre-Roll Video_728x90 Sync (where applicable) 728x90 2/13-2/26 CPM
NBA_Regular Season ROS Pre-Roll Video_300x60 Sync (where applicable) 300x60 2/13-2/26 CPM
NBA Regular Season LIVE Mid-Roll Video Package Package
NBA_Regular Season Live Mid-Roll Video_:30 Video_SS :30 Video 2/13-2/26 CPM 1,488,095
NBA_Regular Season Live Mid-Roll Video_300x250 Sync (where applicable) 300x250 2/13-2/26 CPM
NBA_Regular Season Live Mid-Roll Video_728x90 Sync (where applicable) 728x90 2/13-2/26 CPM
Bleacher Report_Bleacher Buzz Takeover_Package Package 2/24 FLAT 4,000,000}
BR_Bleacher Buzz Takeover_Med Rec_300x250 300x250
BR_Bleacher Buzz Takeover_Custom Header_450x60_SS 450x60
BR_Bleacher Buzz Takeover_Skin_1600x1400_SS 1600x1400
BR_Bleacher Buzz Takeover_Mobile Rec_320x50 320x50
BR_Bleacher Buzz Takeover_Mobile Med Rec_300x250 300x250
BLEACHER REPORT TOTAL 26,029,323
PRETRACKING
VICE Homepage Takeover Package 1/30 Flat 350,000
VICE_Homepage Takeover Video Headliner_1600x250 1600x250
VICE_Homepage Takeover_VideoSuper Billboard_970x550 970x550
VICE_Homepage Takeover_Video Billboard_970x250 970x250
VICE_Homepage Takeover _Tablet Leaderboard 728x90 728x90
VICE_Homepage Takeover_Mobile Leaderboard_320x50 320x50
VICE_Homepage Takeover_Mobile Rectangle 300x250 300x250
MAIN FLIGHT
VICE Homepage Takeover Package 2/24 Flat 350,000
VICE_Homepage Takeover Video Headliner_1600x250 1600x250
Vi VICE_Homepage Takeover_VideoSuper Billboard_970x550 970x550
VICE_Homepage Takeover_Video Billboard_970x250 970x250
VICE_Homepage Takeover Tablet Leaderboard 728x90 728x90
VICE_Homepage Takeover_Mobile Leaderboard_320x50 320x50
VICE_Homepage Takeover_Mobile Rectangle 300x250
Rotational on VICE Owned Properties (Noisey, etc)
Cross Platform Billboard 970x250 ROS 970x250 2/13-2/26 CPM 550,000}
Desktop Halfpage 300x600 300x600 2/13-2/26 CPM 840,000
VICEORO_Pre-roll video_IxL :15/:30 2/132/26 CPM 550,000
Mobile Rectangle ROS Added Value 300x250 2/13-2/26 AV 250,000
Mobile Leaderboard ROS Added Value 320x50 2/13-2/26 AV i
VICETOTAL 2,890,000
Placement Flight Date
Targeted Movie Pages (Suspense/Action/Drama) on Fandango_300x600 300x600 2/13-2/26 CPM 2,222,222
Targeted Movie Pages (Suspense/Action/Drama) on Fandango_728x90 728x90 tablet
Mobile Movie Pages (Suspense/Action/Drama) on Fandango/Flixster_320x50 320x50 2/13-2/26 CPM 2,105,263|
Fandango Mobile Homepage ROS_TP_320x100 320x100 2/13-2/26 CPM 1,562,500)
FANDANGO &
FLIXSTER Fandango Mobile Theater Roadblock TP_320x100 320x100 224 CcPM 3,600,000}
Flixster Mobile Theater Page Roadblock TP_320x100 320x100 2/24 CPM 937,500}
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Fandango Theater Showtimes Page Skin + 300x600 Roadblock Package 224 ] 1,859,504
| Theater Showtimes Takeover Skin Skin
| Theater Showtimes Takeover 970x150 970x150
| Theater Showtimes Takeover 300x600 300x600
Theater Showtimes Takeover 728x90 tablet 728x0tablet
IFANDANGOTDTAL 12,286,990
MEDIA SU TA

242,639,663



