
Planning Details

February
Week 4 Week 3 Week 2 Week 1

Sa Su M Tu W Th F Sa Su M Tu W Th F Sa Su M Tu W Th F Sa Su M Tu W Th F Sa Su
1/28 1/29 1/30 1/31 2/1 2/2 2/3 2/4 2/5 2/6 2/7 2/8 2/9 2/10 2/11 2/12 2/13 2/14 2/15 2/16 2/17 2/18 2/19 2/20 2/21 2/22 2/23 2/24 2/25 2/26 Unequivalized TRPs & Impressions

Tracking Begins A25-49 M18-49 F18-34
:15s :30s TOT TRPs IMP TRPs IMP TRPs IMP

Planned 15 units :15 Unit Vendor Net
Network Historical Costs based on 15 units
Adult Swim 4 4 4 4 3 7 7 7 7 7 7 7 7 7 7 7 7 64 39 142 7,200.00$    1,019,520.00$   47.56 47,222 61.48 39,157 53.36 18,441
Daypart :  80% 8p to 12m       20%  Post 12m Unequivalized TRPs & Impressions

A25-49 M18-49 F18-34

TRPs IMP TRPs IMP TRPs IMP
4 4 4 4 3 3 3 4 4 4 4 4 4 4 6 6 0 36 29 94 7,200.00$    679,680.00$      31.71 31,482 40.99 26,104 35.57 12,294

Pull overnight spots out of schedule and use funding on digital 

February
Week 4 Week 3 Week 2 Week 1 Unequivalized TRPs & Impressions

Sa Su M Tu W Th F Sa Su M Tu W Th F Sa Su M Tu W Th F Sa Su M Tu W Th F Sa Su A25-49 M18-49 F18-34
1/28 1/29 1/30 1/31 2/1 2/2 2/3 2/4 2/5 2/6 2/7 2/8 2/9 2/10 2/11 2/12 2/13 2/14 2/15 2/16 2/17 2/18 2/19 2/20 2/21 2/22 2/23 2/24 2/25 2/26 TRPs IMP TRPs IMP TRPs IMP

Adult Swim 4 4 4 4 3 3 3 4 4 4 4 4 4 4 6 6 36 29 94 7,200.00$    679,680.00$      31.7 31,482 41.0 26,104 35.6 12,294
Daypart :  100% 8p to 12m   

100% :30s 40% :30s / 60% :15s 100% :15s

Actual 

Adjustment per  IMG



[adult swim]
A Time Warner Company®

4 0 4 - 8 2 7 - 0 7 6 3

R E

MEDIA F UNDING PAR T NERS
AT I N TO: M AR C HA TC H
P OB O X 43 0
W ASHO UG ALW A 9867 1USA

A G E N C Y
B I L L I N G
ADDRE SS

A g e n c y : MEDIAF UNDI NG PAR TNERS {22 406) In v o ic e N o :
In v o ic e D a t eA d v e r t i s e r :IM G L O B A L L L C ( 2 8 8 8 2 )

F E D E R AL I D # 2 0- 81 6 63 1 1 W E W A R R A N T T H A T T H E A C T U A L B R O A D C A S T N F O R M A T IO N S H O W N O N THISIN V OI CE W A S T A K E N F R O M T H E P R O G R A M L O G .

M A K E
P AY ME NT
T O

C A R T O O N N E T W O R K
P OB O X 3 2 1 83
N E W Y O R K ,N Y 10 0 8 7 - 2 18 3

O r d e r N a m e : B r o a d c a s t M o n t h
B r a n d N a m e : D i v i s i o n
S a le s p e r s o n : N e t w o r k

O r d e r T y p e : C A S H (1) O r d e r N u m b e r :

F l ig h t D a t e s : 12/ 2 6/ 20 16 - 0 1/ 2 9 / 2 0 17

SCHED UL E AC TUALBROADC AS T RECONCILI ATIO
1

SEW NG TI T LE
2

S P O T S
3

US N
4 5

D A T E
6

DAY
7

T I M E
8

LEN
9

ISC I
10 1 1

REV
1 2

REMARKS
A D U L T S WIM P R IME S U 8 00 P - 1200 A

A D U L T S WIM P R M E S A 8 0 0 P- 1 20 0 A

4

4

3 66 53 726
3 66 53 727
3 66 53 728
3 66 53 729

3 66 53 722
3 66 53 723
3 66 53 724
3 66 53 725

1/ 2 9
1/ 2 9
1/ 2 9
1/ 2 9

1/ 2 8
1/ 2 8
1/ 2 8

1/ 2 8

S U
S U
S U
S U

S A
S A
S A
S A

82 7P
9 11P

1017 P
10 4 8 P

8 14 P
92 9P

1000 P
10 5 8 P

30
30
30
30

30
30
30
30

ORCL30D02H
O R C L30D0 1H
ORCL30D02H
ORCL30D01H

ORCL30D02H
ORCL30D01H
ORCL30D02H
ORCL30D01H

SCHED ULED AMO UNT TOTAL RECO NC LI ATIO N



F E D E R AL I D # 2 0- 81 6 63 1 1 W E W A R R A N T T H A T T H E A C T U A L B R O A D C A S T N F O R M A T IO N S H O W N O N THISIN V OI CE W A S T A K E N F R O M T H E P R O G R A M L O G .

[adult swim]
A Time Warner Company®

4 0 4 - 8 2 7 - 0 7 6 3

R E

MEDIA F UNDING PAR T NERS
AT I N TO: M AR C HA TC H
P OB O X 43 0
W ASHO UG ALW A 9867 1USA

A G E N C Y
B I L L I N G
ADDRE SS

A g e n c y : MEDIAF UNDI NG PAR TNERS {22 40 6) In v o ic e N o :
In v o ic e D a t eA d v e r t i s e r :IM G L O B A L L L C ( 2 8 8 8 2 )

M A K E
P AY ME NT
T O

C A R T O O N N E T W O R K
P OB O X 3 2 1 83
N E W Y O R K ,N Y 10 0 8 7 - 2 18 3

O r d e r N a m e : B r o a d c a s t M o n th
B r a n d N a m e : D i v i s i o n
S a le s p e r s o n N e t w o r k

O r d e r T y p e : C A S H (1) O r d e r N u m b e r

F l ig h t D a t e s : 0 1/ 3 0/ 20 17 - 0 2/ 26/ 2 0 17

SCHED UL E AC TUALBROADC AS T RECONCILI ATIO
1

SEW NG TI T LE
2

S P O T S
3

US N
4 5

D A T E
6

DAY
7

T I M E
8

LEN
9

ISC I
10 1 1

REV
1 2

REMARKS
A D U L T S WIM P R IME W 8 00 P - 1 20 0 A

A D U L T S WIM P R I ME T 8 0 0 P -1 20 0 A

A D U L T S WIM P R IME M 80 0 P- 12 00 A

3

4

4

3 66 53 738
3 66 53 739
3 66 53 740

3 66 53 734
3 66 53 735
3 66 53 736
3 66 53 737

3 66 53 730
3 6 6 5 3 7 3 1

3 66 53 732
3 66 53 733

2/ 1
2/ 1
2/ 1

1 / 3 1
1 / 3 1

1/ 3 1
1 / 3 1

1 / 3 0
1/ 30
1 / 3 0
1/ 30

w
w
w

T
T
T
T

M
M
M
M

85 7P
92 7P

11 30P

82 9P
92 6P

1010 P
104 1P

82 7P
9 1 2 P
95 6P

1029 P

30
30
30

30
30
30
30

30
30
30
30

ORCL30D05H
ORCL30D04H
ORCL30D05H

ORCL30D05H
ORCL30D04H
ORCL30D05H
ORCL30D04H

ORCL30D02H
O R C L30D0 1H
ORCL30D02H
ORCL30D01H



F E D E R AL I D # 2 0- 81 6 63 1 1 W E W A R R A N T T H A T T H E A C T U A L B R O A D C A S T N F O R M A T IO N S H O W N O N THISIN V OI CE W A S T A K E N F R O M T H E P R O G R A M L O G .

[adult swim]
A Time Warner Company®

4 0 4 - 8 2 7 - 0 7 6 3

R E

MEDIA F UNDING PAR T NERS
AT I N TO: M AR C HA TC H
P OB O X 43 0
W ASHO UG ALW A 9867 1USA

A G E N C Y
B I L L I N G
ADDRE SS

A g e n c y : MEDIAF UNDI NG PAR TNERS {22 406) In v o ic e N o :
In v o ic e D a t eA d v e r t i s e r :IM G L O B A L L L C ( 2 8 8 8 2 )

M A K E
P AY ME NT
T O

C A R T O O N N E T W O R K
P OB O X 3 2 1 83
N E W Y O R K ,N Y 10 0 8 7 - 2 18 3

O r d e r N a m e B r o a d c a s t M o n th
B r a n d N a m e : D i v i s i o n
S a le s p e r s o n : N e t w o r k

O r d e r T y p e : O r d e r N u m b e r

F l ig h t D a t e s : 0 1/ 3 0/ 20 17 - 0 2/ 26/ 2 0 17

SCHED UL E AC TUALBROADC AS T RECONCILI ATIO
1

SEW NG TI T LE
2

S P O T S
3

US N
5

D A T E
6

DAY
7

T I M E
8

LEN
9

ISC I
10 1 1

REV
1 2

REMARKS
A D U L T S WIM P R IM E T H 8 0 0 P- 120 0 A

A D U L T S WIM P R IME W 8 00 P - 1 20 0 A

2

2

3 69 02 900
3 69 02 899

3 69 02 898
3 69 00 396

2 /2 3
2 / 2 3

2 / 2 2
2/ 2 2

T H
T H

w
w

1014 P
82 8P

92 9P
1027 P

15
1 5

15
15

OR CL 15 T0 4 H
ORCL1 5T02H

ORCL1 5F02H
ORCL1 5204H



[adult swim]
A Time Warner Company®

4 0 4 - 8 2 7 - 0 7 6 3

R E

MED A F UNDING PAR T NERS
AT I N TO: M AR C HA TC H
P OB O X 43 0
W ASHO UG ALW A 9867 1 USA

A G E N C Y
B I L L I N G
ADDRE SS

A g e n c y : MEDIAF UNDING P AR TNER S{2 24 06 ) In v o ic e N o :
In vo ic e D a t eA d v e r t i s e r :IM G LOBA LL LC ( 2 8 88 2 )

F E D E R A LID # 2 0 - 8 1 6 6 3 1 1 W E W A R R A N T T H A T T H E A C TU A L B R O A D C A S T N F O R M A T IO N S HOW N O N THISIN V OI CE W A S T A K EN FR O M T H E P R O G R A M LO G .

M A K E
P AY ME NT
T O

C A R T O O N N E T W O R K
P OB O X 3 2 1 83
N EW Y O R K ,N Y 10 0 8 7 - 2 18 3

O r d e r N a m e B ro a d c a s t M o n th
B r a n d N a m e : D i v i s i o n
S a le s p e r s o n : ) N e t w o r k

O r d e r T y p e :) O r d e r N u m b e r :

F l ig h t D a t e s : 0 1/ 3 0/ 20 17 - 0 2/ 26/ 2 0 17

SCHED UL E AC TUALBROADC AS T RECONC L IATIO
1

SEW NG TI TLE
2

S P O T S
3

US N
5

DATE
6

DAY
7

T I M E
8

LEN
9

IS C I
1 1

REV
1 2

REMARKS
A D U L T S WIM P R ME S U 8 00 P - 1200 A 4 3 68 42 486 2 / 19 SU 8 28P 15 ORCL1 5D02 H

3 68 42 487 2/ 19 SU 1 1 3 0 P 1 5 ORCL1 5D02 H
3 68 42 488 2 / 19 SU 1 0 4 6 P 15 OR CL 15 D04 H
3 68 42 489 2 / 1 9 SU 1 1 4 3 P 15 O R C L 15D0 4H

A D U L T S WIM P R M E S A 8 0 0 P- 1 20 0 A 4 3 68 42 388 2 / 1 8 SA 1 0 1 3 P 15 O R C L 15D0 4H
3 68 42 389 2/ 18 SA 1 0 5 8 P 15 O R C L 15D0 2H
3 68 42 484 2/ 18 SA 8 56P 15 ORCL1 5D02 H
3 68 42 485 2/ 18 SA 114 6 P 15 ORCL1 5D04 H

A D U L T SWIM P R ME F 8 00 P - 12 00 A 4 3 68 39 245 2/ 17 F 8 28P 1 5 ORCL1 5D02 H
3 68 39 246 2 / 17 F 9 1 1 P 15 OR CL 15 D04 H
3 68 39 247 2/ 17 F 1 018P 1 5 ORCL1 5D02 H
3 68 39 248 2 / 17 F 1 1 1 2 P 15 OR CL 15 D04 H

A D U L T S WIM P R IM E T H 8 0 0 P- 120 0 A 8 3 68 39 092 2 / 16 TH 8 27P 15 ORCL1 5D02 H
3 68 39 093 2 / 1 6 TH 8 59P 15 O R C L 15D0 4H
3 68 39 243 2 / 16 TH 9 59P 1 5 ORCL1 5D02 H
3 68 39 244 2 / 1 6 TH 1 0 2 9 P 15 O R C L 15D0 4H
3 68 29 990 2 / 2 3 TH 8 57P 15 ORCL1 5T0 2H
3 6 8 2 9 9 9 1 2 / 2 3 TH 9 30P 15 ORCL1 5T0 4H

3 68 42 096 2 / 2 3 TH 1 0 5 7 P 15 OR CL 15 T0 2 H
3 68 42 097 2 / 2 3 TH 1 129P 15 ORCL1 5T0 4H

A D U L T S WIM P R ME W 8 00 P - 1 20 0 A 8 3 68 32 8 12 2 / 15 w 9 4 1P 15 OR CL 15 D04 H
3 68 32 8 13 2/ 15 w 10 13 P 1 5 OR CL 15 D02 H
3 68 39 090 2 / 15 w 8 29P 15 ORCL1 5D02 H
3 6 8 3 90 9 1 2/ 15 w 1 0 5 7 P 1 5 ORCL1 5D04 H
3 68 29 986 2 / 2 2 w 8 1 2 P 15 OR CL 15F 0 2 H
3 68 29 987 2 / 2 2 w 8 59P 15 O R C L 15 204 H
3 68 29 988 2 / 2 2 w 9 57P 15 OR CL 15F 0 2 H
3 68 29 989 2 / 2 2 w 1 1 3 0 P 15 O R C L 15 204 H

A D U L T S WIM P R M E T 8 00 P - 12 0 0 A 2 3 6 8 3 13 9 9 2/ 14 T 8 59P 15 ORCL1 5D02 H
3 6 8 3 1 4 0 0 2/ 14 T 9 40P 15 ORCL1 5D04 H



Inv oic e N o :
In v o ic e D a t e :

B r o a d c a s t M o n t h :
02 / 26/ 17

FEB R U A R Y ,2 0 17

A g e n c y : MEDIA FUND NG P AR TNE R S{ 2 24 06 ) R EA d v e r t i s e r :IM G LO B A L L L C { 2 8 8 8 2 )
O rd er N am e :

F E D E R A LID # 2 0 - 8 1 6 6 3 1 1 W E W A R R A N T T H A T T H E A C T U A L B R O A D C A S T N F O R M A T I O N S HOW N O N THISIN V OI CE W A S T A K EN FR O M T H E P R O G R A M LO G .

D i v i s i o n : K I D S S a le s p e r s o n :
N e t w o r k : A D U L T S WIM O r d e r T y p e :

O r d e r N o : F l ig h t D a t e s : 0 1/ 30 / 20 17 - 0 2/ 26/ 2 0 17

SCHED UL E AC TUALBROADC AS T RECONC L IATIO
1

SEW NG TI TLE
2

SPOTS
3

US N
5

DATE
6

DAY
7

T I M E
8

LEN
9

!S C I
1 1

REV
1 2

REMARKS
A D U L T SWIM P R ME T 8 00 P - 12 0 0 A

A D U L T S WIM P R ME M 80 0 P- 12 00 A

5

7

3 6 8 3 28 1 1
3 68 29 982
3 68 29 983
3 68 29 984
3 68 29 98 5

3 6 83 1396
3 6 83 1397
3 68 3 1398
3 68 29 978
3 68 29 979
3 68 29 980
3 6 8 2 99 8 1

2/ 14
2 / 2 1
2 / 2 1
2 / 2 1
2 / 2 1

2/ 13
2/ 13
2 / 13
2 /2 0
2/ 2 0
2 /2 0
2/ 2 0

T
T
T
T
T

M
M
M
M
M
M
M

1029 P
9 10 P
94 9P

1028 P
1129 P

80 9P
85 9P
94 7P
94 0P

10 13 P
1057 P
112 9P

30
1 5
15
15
15

30
1 5

15
1 5

15
1 5

15

ORCL30D04H
ORCL 15F02H
ORCL15F04 H
ORCL 15F02H
ORCL15F04H

ORCL30D05H
ORCL15D02H
ORCL15D04H
ORCL15F02H
ORCL15F04 H
ORCL15F02H
ORCL15F04 H



Inv oic e N o :
In v o ic e D a t e :

B r o a d c a s t M o n t h :
02 / 26/ 17

FEB R U A R Y ,2 0 17

A g e n c y : MEDIA FUND NG P AR TNE R S{ 2 24 06 ) R EA d v e r t i s e r :IM G LO B A L L L C { 2 8 8 8 2 )
O rd er N am e :

F E D E R A LID # 2 0 - 8 1 6 6 3 1 1 W E W A R R A N T T H A T T H E A C T U A L B R O A D C A S T N F O R M A T I O N S HOW N O N THISIN V OI CE W A S T A K EN FR O M T H E P R O G R A M LO G .


